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The Process
These resources are primarily for group leaders.  You may select study 
segments based on your particular setting and the time you have available. If you are working 
with a younger group, it may be better to conduct the activity at the beginning of your session. 
Other groups may focus better using a video clip or imagining themselves as part of the real-
life story. Older groups may be less engaged by the illustrations and activities and prefer to 
skip straight to the Bible Study and Going Deeper materials. We hope that these resources are 
helpful to you in investigating these challenging issues. Feel free to copy any of the material that 
would be useful as handouts for your group.

hisTorical Background and The person of amos
Amos was a prophet to the Northern Kingdom of Israel during the reign of Jeroboam II (c. 786 
– 746 B.C.), which makes him one of the earliest prophets to which an entire biblical book is 
devoted. “Amos” literally means “burden” or “burden bearer,” which provides an interesting 
metaphor of his prophetic message. He seems to have grown up in rural areas and, unlike other 
prophets, had no prior association with the religious or political structures of the day.

Israel at the time of Amos was enjoying an almost unparalleled period of prosperity. The 
ancient Near East was in a power vacuum and there were no great nations pressuring Israel. 
Consequently Israel, and Judah to the south, were able to expand their borders almost back to 
those of Solomon’s era. On the surface, everything appeared to be going well. There was wealth 
and political stability, and religious activity appeared to be at an all-time high. But the prophets 

“What Do You See? 
The Media, Marketing 
and Society”

Amos and the Just Society
A Bible Study Series

S T U D Y  3 »



 PA G E  2  O F  7

of this era were not so impressed. They lamented the decay at the heart of Israelite society, and 
painted a verbal picture of great social injustice, personal immorality, and spiritual dysfunction.

The Point
a social commenTaTor once remarked  that western culture “lives in marketing 
like fish live in water” – that is to say, we live in a society so immersed in media and marketing 
messages that we have ceased to consciously recognize the effect these messages have on us. 
This study will investigate the vision narratives of Amos and use them as a springboard to 
consider the impact of media and marketing on our lives.

Getting Started
spend some Time as a group idenTifying how marketing saturates our lives. 
Some suggestions are listed below:

»   Find a picture of a city street scene (either your own city or another, from a magazine, 
book, or newspaper) and see how many individual marketing ads are visible in it 
(billboards, store signage, bus shelters, etc.).

»   Encourage group members to think about one part of their day (like the walk to the 
train station, the bike ride to school, the drive to work, the lunchtime stroll), and see if 
they can recall the various pieces of marketing they encountered.

»   If your group is meeting in a suitable area, take them outside and from one vantage 
point look around and identify all the marketing messages you can see.

Illustrating the Point 
movie: Josie and The pussycaTs (dvd: 0:17:14 – 0:20:04)
 This screen version of a popular American comic strip tells the story of a small girl 

band being catapulted to fame by record producer Wyatt Frame. However, the record 
company is more interested in marketing products than in the actual music it produces, 
lacing its album tracks with subliminal messages to sell more products. The movie 
portrays subtle marketing strategies as hyped, over-the-top gimmicks. This clip shows 
Wyatt testing a new single in a shopping center to see the reaction of fans. Its focus 
on teen pop-culture, with its emphasis on brands and fickle fashions, becomes almost 
“mockumentary” in style.
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real life: children of The alTo Bío-Bío mounTains
 The Pehuenche people of Chile live in conditions of extreme poverty, social exclusion, 

and isolation. They are on the edge of vanishing. The population is scattered across the 
Alto Bío-Bío mountains and the Bío-Bío river basin. The area is part of the Cordillera 
de los Andes, and is rough and hard to access. The children are most vulnerable in 
winter. It’s very common for them to make a two- to three-hour trek to school in 
rain or snow along difficult paths wearing only shirts or thin jackets. Almost none of 
them have waterproof boots or clothes. “Those are luxuries of the city people,” says 
Avelina Curriau, whose family lives in this difficult social, economic, and geographic 
context. Her son Vladimir is a World Vision-sponsored child in the Pewen Mapu Area 
Development Program in Alto Bío-Bío. Without World Vision’s help this family has no 
economic resources and can’t even cover basic necessities such as food, healthcare, and 
clothing. 

Breaking Open the Word: 
Amos 7:1-9; 8:1-3
read amos 7:1-6,  The firsT Two visions.  They are quite similar in structure, and 
much of their meaning can be found by comparing and contrasting them.

»  What are the similarities and differences between the two visions?

»   Only one word is different between Amos’s two pleadings with God (verses 2 and 5). 
What is it, and what difference does it make?

»  What do the visions say about the true nature of Israel?

now read  Amos 7:7-9 and 8:1-3, the second two visions. Again, they are quite similar in 
structure, and much of their meaning can be found by comparing and contrasting them.

»  What are the similarities and differences between the two visions?

»  Is there any significance in the fact that this time Amos is being asked what he sees?

»  What do the visions say about the true nature of Israel?

now compare  all four visions:

»  What are some of the differences between the first two visions and the last two?

»  In each vision something is being destroyed. What is the progression? 

»   Each vision attacks the reliance upon a different part of society – wealth, prosperity, 
religious purity, and political strength. What are some of the social myths we rely on 
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today?

»   What opportunity and responsibility do we have to speak out in our society like Amos did?

The previous sTudy  (Study 2) pointed out how self-secure Israel was feeling – 
historically, this was a period of great wealth and prosperity. But here we see God showing 
Amos that Israel is in fact weak and vulnerable. The nation’s prosperity hangs in the balance, 
and poverty is but a locust plague or firestorm away. Many of the Israelites have become 
wealthy through crooked means, and their sins are about to find them out.

In the first vision, Amos begs God to forgive. He finds no good reason for God to halt his 
judgment, so he calls on God’s grace. In the second vision, Amos doesn’t even plead for 
forgiveness. He sees clearly what the rest of Israel (Jacob) cannot – that they are small and 
vulnerable and cannot survive on their own. In the third and fourth visions, Amos is asked 
what he sees, and afterward God provides the interpretations. In each vision, Amos focuses 
upon the main object (for example, the plumb line, not the wall), rather than the other details. 

The progression through the visions is quite marked. First the crops are destroyed, then the 
water and land. In the third vision, the architecture points out how crookedness has seeped into 
religion (high places/sanctuaries) and politics (house of Jeroboam), and in the fourth the focus 
is finally turned upon the people. In all these visions, Amos is being shown what is happening 
under the surface of society. This wealthy and apparently strong society is built upon crumbling 
foundations that are about to fall.

»  In what ways have you been caught up in present-day social myths? 

»   In what ways have marketed ideals and the “Great American Dream” become your 
number-one priority instead of justice and righteousness?

Going Deeper 
BeTween The lasT Two visions  lies a narrative encounter between Amos and 
Amaziah, the priest at Bethel and probably the most important priest in Israel.

read  Amos 7:10-17.

»  Of what social standing is Amaziah?»  How does Amaziah interpret and summarize the prophecies of Amos?»  What is Amos’s defense?»  In what sense do we share the same call as Amos?

These visions of amos challenge our perspective on life. God opened this prophet’s 
eyes to see a side of society that few others could see. The question before you (and each of us) 
today is “what do you see?”
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Culture doesn’t always spring up from a grass-roots level; rather, people with relative power 
and influence try to mold culture to benefit their own ends. Retail organizations, for example, 
benefit by encouraging a culture of consumption. The fashion industry benefits from seasonal 
changes, as well as the idea that consumers must have the latest “look” and attain to an ideal of 
beauty that is unachievable for most without surgery or airbrushing. 

Marketing and Media are the chief “image brokers” of society, and have potentially the greatest 
impact on cultural ideals – that is, what we believe to be right, true, good, just, and beautiful.

»  What things do you see day-to-day that influence your understanding of society? 

»   People who travel overseas, particularly to cultures that are markedly different from 
their own, often speak about their perspectives being broadened. Why is this? 

»   Do you think that basically everything is okay in the world? What images do you see 
day-to-day that support this view?

»  In what sense are the images we see controlled by others?

»  Who controls or mediates a society’s images?

»  Are there steps we can take to control the images we see?

amos sees whaT very few  others do: he sees the center of his society’s power 
collapsing. He sees feasts turning into mourning. He sees Israel for who she really is, small 
and vulnerable. He looks “against the grain” and sees an alternative view of society, one that 
the powerbrokers (the high priests and kings) do not want him to see. It is interesting that the 
book of Amos begins with a pronouncement of judgment over the nations that surround Israel, 
which then finally focuses on Israel itself. 

In Amos chapters 7 and 8 we are given a series of four judgment visions. Three visions are 
given, the encounter with Amaziah is reported (showing Israel’s final rejection of the Word of 
God), and then the fourth and final judgment is given, describing the exile of Israel.

Activity: Seeing Through the Media
YOu WIll neeD: Examples of advertising such as recorded TV commercials, magazine 
ads, or newspaper ads. The exercise works best when the advertising has lots of visual content. 
If you are using TV advertising, you will need a large TV or projector so the whole group can 
see the ad. If using print advertising, bring enough to distribute at least one ad to every three or 
four people. You will also need pens and paper.

SAY:  Many marketers and advertisers rely on the hope that you won’t think very much about 
what they are telling you. Because they appeal to your emotions and longings, they know that if 
you stop and think about it for too long then the ad won’t work. So today we are going to stop 
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and think about advertising.

InSTrucT: Ask the large group to break into smaller groups of three or four. If you are using 
print ads, distribute them among the small groups. Instruct the groups to look at each of the 
ads and summarize what is being said and how. 

For example, a classic ad for male aftershave might have a stereotypical ideal male – clean-
shaven, bronze tan, perfect hair, muscular but not too well-built, in a dinner suit or tuxedo 
– with a sultry female in an intense romantic embrace. This ad could be summarized along the 
lines of: “If you wear our brand of aftershave, no matter what you look like now, you will be 
transformed into a perfect male and exert such influence over gorgeous women that they will 
automatically be attracted to you!”

If using TV ads, show one ad at a time, then allow the groups to come up with their summaries. When 
everyone is finished, have the groups take turns sharing their summaries with the larger group.  

To make this activity more interactive and humorous, instead of reading their summaries aloud, 
groups can act out the advertisements, putting into dialogue and action the “what” and “how” 
of the ad. 

Prayer Thoughts
»  Thank God for seeing us as we really are, and loving us nonetheless.

»   Ask God to help you see past the version of “reality” that the media and marketing 
want you to see.

»  Ask God for the courage to speak out even in the face of opposition.

Adapted from resources created by World Vision Australia.

Copyright © 2010 World Vision, Inc., Mail Stop 321, P.O. Box 9716, Federal Way, WA 98063-
9716, 253.815.3320, wvresources@worldvision.org. All rights reserved.world.
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About World Vision
world vision  is a Christian humanitarian organization dedicated 
to working with children, families, and their communities worldwide 
to reach their full potential by tackling the causes of poverty and 
injustice. Motivated by our faith in Jesus Christ, World Vision serves 
alongside the poor and oppressed as a demonstration of God’s 
unconditional love for all people. 

We envision a world where each child experiences “fullness of life” 
as described in John 10:10. We know this can be achieved only by 
addressing the problems of poverty and injustice in a holistic way. 
World Vision is unique in bringing 60 years of experience in three key 
areas to help children and families thrive: emergency relief, long-term 
development, and advocacy. We bring our skills across many areas of 
expertise to each community where we work, enabling us to support 
children’s physical, social, emotional, and spiritual well-being.

About World Vision resources
ending gloBal poverTy  and injustice begins with education: 
understanding the magnitude and causes of poverty, its impact on 
human dignity, and our connection to those in need around the world.

World Vision Resources is the publishing ministry of World Vision. 
World Vision Resources educates Christians about global poverty, 
inspires them to respond, and equips them with innovative resources 
to make a difference in the world.

For more information about our 
resources, contact:

World Vision Resources
Mail Stop 321
P.O. Box 9716

Federal Way, WA 98063-9716
Fax: 253-815-3340

wvresources@worldvision.org


