


GOVERNMENT IN THE SUNSHINE
Members of the Amelia Island Tourist Development Council are subject to ǶIpwfsonfou jo uif %votijof0ǷOpen 
government is a cherished principle guaranteed under Florida Law.  The right of public access gained constitutional status 
when the Public Records and Meetings Constitutional Amendment took effect on July 1, 1993. A copy of the ǶIpwfsonfou jo 
uif %votijofǷ manual is available for review. If you have any questions regarding ǶIpwfsonfou jo uif %votijof.Ƿplease 
contact the Administrative Office. 

CONFLICT OF INTEREST/CODE OF CONDUCT 
The members of the Tourist Development Council have a fiduciary relationship to the Nassau County BOCC. This relationship 
requires that in the performance of their duties they shall act in good faith, with undivided loyalty to the County and with the
high degree of diligence, care and skill which reasonably prudent persons would exercise in the conduct of their own affairs.
This relationship further requires that the AITDC members not take advantage of their positions, or the knowledge gained 
there from for private gain or other personal advantage, either for themselves, their families, or anyone else in whom they 
have a direct or indirect personal or financial interest, to the detriment of Nassau County.

ANTITRUST STATEMENT
The purpose of this meeting today is to act upon matters relating to the business of the tourism industry on Amelia Island 
and not to discuss or pursue the business interests of individual companies. Members of the AITDC should proceed with due 
diligence, keeping in mind the requirements and prohibitions of Federal and State Antitrust laws. Specifically, but without 
limitation, there should be no discussions or deliberations relating to pricing methods, allocation of territories or custome rs,
or restraints of trade as to property owners, suppliers, or others.
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FINANCIALS



FY2016 YTD 
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Description YTD 2016 Budget YTD Actual Variance

INCOME $3,738,750 $4,026,452 $394,835

EXPENSES

Cost of  Collections $95,288 $107,133 $11,845

TDC Admin. 15% $462,144 $519,593 $57,488

Marketing - 65% $3,566,604 $2,051,550 ($1,515,054)

Travel Trade - 10% $839,273 $322,354 ($516,919)

Beach Improv. 10%** $331,225 $95,833 ($235,342)

EXP.  TOTAL $3,584,248 $2,406,928 ($1,177,320)

NET ($154,502) ($1,331,822) ($1,486,324)

FY2016 YTD Budget



Description FY 2017 Budget
Tourist Dev. Funds $4,795,875
Reserve/ Carryforward $1,250,000
Cost of Collection ($143,876)
Net Tourist Dev. Funds $5,901,999

TDC Admin - 15% $697,800
Marketing - 65% $4,205,799
Travel Trade - 10% $533,200
Beach Projects - 10% $465,200

FY2017 Budget Proposal





Island Press Visits

Å Redbook
- Girlfriend Getaway
- May Visit
- 2,222,115 Circulation 

Å HappilyHughes.com
- Family-Friendly Amelia Island
- May Visit
- 66,242 Unique Monthly Views

Å CƻŘƻǊΩǎ ¢ǊŀǾŜƭ DǳƛŘŜ
- Dining Around Amelia Island
- May Visit
- 1,361,089 Circulation



Island Press Visits

Å 360 West
- Weekend Getaway from Texas
- July 18-20
- 50,509 Circulation 

Å Solo Traveler Blog
- Traveling Alone to Amelia Island
- Date
- 261,878 Unique Monthly Views

Å WΩǎ 9ǾŜǊȅŘŀȅ CŀǎƘƛƻƴ
- Fashion Photo Shoot on Amelia
- Dates
- 563,963 Unique Monthly Views



Promotions

Å Wheel of Fortune
- Amelia Island 
- Omni Amelia Island Plantation Resort

Å Lunkerville 
- άwŜŜƭ ƛƴ ! ¢ǊƛǇ ǘƻ !ƳŜƭƛŀ LǎƭŀƴŘέ /ƻƴǘŜǎǘ 
- :30 Promotional Spot
- Broadcasting on Comcast Sportsnet, NBC 

Sports, PBS and World Fishing Network



Consumer Activation

ÅAtlanta Food & Wine Festival
- Chef Andrew Yeo ςRitz-Carlton
- Chef Daven Wardynski ςOmni 
Amelia Island Plantation
- Chef Kenny Gilbert ςDƛƭōŜǊǘΩǎ 
Underground Kitchen


